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CORE PRINCIPLE
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Ienki ni sanyo suru

“Exploring the secrets and mechanisms of nature in order to contribute to people’s health”

* Santen’s original interpretation of a passage from the Zhongyong (The Doctrine of the Mean) by Confucius

WORLD VISION

Happiness with Vision

The Happiest Life for every individual,
through the Best Vision Experience
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At a Glance

Since its founding in 1890, Santen has contributed to patients and their loved ones.
As a company specialized in ophthalmology with a strong global presence, Santen will ;
continue to support people’s eye health and contribute to patients with eye problems worldwide. & d
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' As of FY2021. Estimated total no. of patients to which Santen contributed (disease areas: inflammation/allergies, cornea, glaucoma, cataracts) in FY2019 was approx. 43 million, calculated based on JMDC's estimated total no. of patients for Santen’s Rx products and Santen’s shipment data.
2 Internal estimate based on external data, and research ° Copyright © 2023 IQVIA. JPM 2022.4-2023.3, Santen analysis based on IQVIA data. Reprinted with permission. * 5mL unit equivalent (Where not specified, figures are as of March 31, 2023.)
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